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Why do news sources matter? 

• Media are supposed to contribute in the 

circulation of diverse  perspectives and 

opinions. But do they? 

 

• Despite (and because of) the increased 

amount of information available the 

selection of source has become a central 

part of the job of journalists.  



What do we mean by sources? 

• There are multiple levels in the study of 

sources and the media themselves are 

considered sources. 

 

Communicator Audience 
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Definition of news source 

 

A news source can be an individual 

(spokesperson, scholar, witness…), a group 

or institution (NGO’s, think thanks, research 

center) and a corporation that provides 

journalists with information, that is later used 

to produce a news item. 



Why China? 

• The way non-Chinese media cover China 
has been extensively studied, but there 
are few studies that deal with the new 
media context in China. 

– Regional and commercial newspapers 

– Openness in Chinese universities 

– Increased visibility of intellectuals with diverse 
opinions 

– Advent of SNS as a space for public 
discussion 

– Proliferation of Chinese NGO 



Media discourse on China 

 • China has been said to be demonized by 
the media (Lubman 2004, Peng 2004), 
reported in mainly negative frames (Liss 
2003, Shambaugh 2003) and presented 
as a threat to U.S. hegemony (Stone & 
Xiao 2007, Zhang 2010).  

 

• Chinese leaders have voiced concern on 
media representations abroad and created 
an alternative narrative.  



Methodology 

• News items containing the word ‘China’ 

from 1st January 2011 to 31st December. 

  

• Full text of the articles obtained through 

the Lexis-Nexis database.  

 

• An initial sample size of over 6.000 

articles, manually reduced to over 1.000. 



The Newspapers 

Circulation: 204,440 Circulation: 322,872 Circulation: 370,080 



Results | Diversity of findings 

• The analysis of the three newspapers lead 

to very different findings: 

– El País 

A high percentage of stories (90%) lacks 

diverse and antagonistic sources.  

Chinese ‘experts’ are almost non existent.  

– Le Monde 

Hundreds of different experts, mostly Chinese. 

Constant use of Weibo as a termometer of 

‘public opinion’ 



Results | ‘Experts’ in Le Monde 

 

Pekin Fudan Renmin HK
Universities

Tsinghua EU/US Speciality
Universities

Other BJ
Universities

Others



Results | An example 

• A recurrent topic in 2011 was Ai Weiwei’s 
detention for alleged fiscal evasion. 

 

• Some of the ‘experts’ consulted about the 
topic: 

– Director of Tate Modern 

– Professor at the Asia Law Institute in NYU 

– Ai’s wife, Lu Qing 

– Angela Merkel 



Discussion on findings 

• The findings reveal very different 

journalistic practices in the three countries 

which makes comparison very difficult. 

 

• There is an explicit lack of trust in most 

Chinese media as expressed by 

journalists whenever the use Chinese 

sources. 



Discussion on findings 

• The PRC is still very opaque and does not 

facilitate the job of the journalists. 

However, even regular meetings with the 

press are not often included. 

 

• The lack of trust in Chinese media and 

authorities contrasts with heavy presence 

of NGO and think tanks. 

 



Further research 

• The area of news sources is still under-

researched 

– Research within each of the 3 countries 

represented in this study could be interesting 

as cross-continental analysis revealed little 

similarities. 

– Links between editorial line and political 

leaning of newspapers could also be 

explored. 

– Other mass media (TV, online news). 
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