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Context

… on the importance of information flows in 
Africa-China-Africa relations today & in the 
past
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Globalizing media

1. The media sector worldwide starts a process of 
convergence and concentration in the 1980s

2. Private news organizations and transnational 
conglomerates were at the center of debates in 1990s

3. State-sponsored global media organizations outside 
“traditional” nodes of content production grow in 
the 2000s.
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China’s (media) “going out” policy

1. Global media “exchanges” have been at the core of 
China’s foreign policy for decades



Antecedents
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China’s (media) “going out” policy

1. Global media “exchanges” have been at the core of 
China’s foreign policy for decades

2. Chinese (state-owned) media have been trying to 
become more international since the early 2000s.



Hu Jintao promotes cooperation and development
The first World Media Summit took place in Beijing on October 9, 2009. 

Source: Peter Parks (AFP)
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Xi Jinping’s first message on Weibo
A computer is set up in the newsroom of the People’s Daily (the mouthpiece of the 
Communist Party of China) on 25 December 2015. Source: CNTV

14/09/2022 Chinese media in Africa

8



The media’s family name is the Party (媒体姓党)
Xi Jinping visits the study of Xinwen Lianbo (prime time evening news show on China’s 
national broadcaster) on 18 February 2016 (Source: Xinhua)
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China’s (media) “going out” policy

1. Global media “exchanges” have been at the core of 
China’s foreign policy for decades

2. Chinese (state-owned) media have been trying to 
become more international since the early 2000s.

3. North America and, particularly, Africa have been at 
the center of China’s media internationalization



Types of mediated engagements
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Type of Involvement Example

Infrastructure Development StarTimes is awarded the tender to implement the “Access to TV to 10,000 villages” project

Training Journalists from African countries participate in workshops organised by China’s MOFA.

Content Production StarTimes commissions Swahili and Yoruba original content for its own channels

Content Distribution Xinhua offers news content to African publishers at discounted or free rats

Direct Investment A Chinese investment holding acquires 20% of a South African media company

Public Opinion Management Chinese Ambassadors turn to Twitter to deny racism in Guangzhou

(Madrid-Morales & Wasserman, 2019)
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Global Chinese media main actors

1. The most active
State-owned media such as Xinhua (news agency), CGTN (the 
international branch of CCTV), China Radio International 
(CRI) or China Daily (English-language newspaper).
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Global Chinese media main actors

2. The most impactful
Profit-oriented corporations such as ZTE, Huawei or StarTimes, 
all of which have the backing of the Chinese State through 
capital or political support.



Primary areas of operation
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StarTimes

Huawei

Xinhua



News industry

… on the multiple strategies used by Chinese 
media companies to shape global narratives



Chinese media in Africa
§ 2006 | CRI opens FM station in 

Kenya

§ 2010 | Xinhua launches CNC’s 
English language channel

§ 2012 | CCTV (now CGTN) opens 
broadcasting center

§ 2012 | China Daily launches an 
Africa Weekly Edition

§ 2012 | Chinafrica sets up an office in 
Johannesburg
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CGTN Africa

§ Launched in 2012, it is a production and broadcasting 
center based in Nairobi. It produces two+ hours of 
content on African affairs daily.

§ It employs over 120 staff, mostly Africans, but also 
Kenyans. CGTN Africa operates as the regional office 
for CCTV’s Africa operations.



Structure of CGTN
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CGTN Africa’s “purpose”

«We have the news of what is happening in Africa. We tell a 
positive story of African people»

(CGTN Africa Managing Editor, Pang Xinhua)
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CGTN Africa’s “purpose”

«Some people from a few countries are always painstakingly 
distorting the facts of China-Africa friendly ties (…) 

[Chinese media] is bound to tell the whole world the true 
picture of China-Africa exchanges»

(Chinese Ambassador to Kenya, Liu Guangyuang)
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“Borrowed boats” I
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Source: https://www.reuters.com/investigates/special-report/china-radio/

(借船出海)

https://www.reuters.com/investigates/special-report/china-radio/


“Borrowed boats” II
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Source: https://www.reuters.com/investigates/special-report/china-radio/

Sekunjalo Independent 
Media Consortium (SIM) 

-- 55%

Public Investment 
Corporation (PIC) --
25%

China International Television 
Corporation & China-Africa 
Development Fund -- 20%

https://www.reuters.com/investigates/special-report/china-radio/


“Borrowed boats” III

§ Since 2015, Xinhua has 
contributed its content to the 
Africa News Agency (ANA), 
created by Independent Media.

§ Similar agreements exist with 
other news agencies such as 
Ghana News Agency.
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Chinese narratives
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164 reports on Ukraine

124 provided by Xinhua

75% of Ukraine stories
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Co-occurrence network – The Independent (UG) Co-occurrence network – Capital FM (KE)



Russian narratives
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Chinese narratives on COVID-19
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Entertainment

… on how television programming makes its 
way from Beijing to African countries.



Chinese blockbusters
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Imports/exports of TV content (in hours)

2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019

Exports to Africa 500 48 113 1,294 283 1,240 314 891 347

Imports from Africa 0 0 3 9 1 11 3 49 0 0 1 0

Exports to US 1,464 1,372 3,032 8,455 15,538 9,380 4,559 5,761 3,318

Imports from US 7,463 8,697 8,526 6,905 4,061 4,603 6,074 5,918 6,861 6,621 41,653 7,354

Exports to South Korea 410 525 668 1,039 695 763 505 784 1,207

imports from South Korea 2,869 1,328 1,285 583 1,299 1,383 3,348 1,038 1,343 147 46 70
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Source:  China Statistical Yearbook
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The ubiquity of StarTimes

1. Privately owned company, founded in Beijing in 1988 
as 四达时代集团 and specializing in digital TV services.
1. A subsidiary in Rwanda was established in 2008. 

2. Now present in 23 African countries (operating in 16).

2. It is the only private company in China allowed by the 
Ministry of Commerce to move into radio and TV 
content production in Africa.



StarTimes Model

§ Close relationship of CEO to 
Chinese leadership

§ Quasi monopoly over multiple 
sectors of pay TV industry:
§ Content distribution

§ Provision of equipment 

§ DTT signal distribution
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Chinese platform, Chinese content
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Chinese platform, African content
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10,000 villages project in Kenya
A partnership between the Chinese and Kenyan governments, and StarTimes to “bring” 
satellite TV in rural Africa (November 2021)
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StarTimes – Digital TV in Kajiado (Kenya)
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The event was attended by Sun 
Zhijun, vice minister of the 

Publicity Department of the CCP

120 households in Saina Village 
received free access to StarTimes 

PayTV through by satellite



StarTimes’ 10,000 villages “purpose”

«Digital broadcasting platforms will expose Chinese 
culture to Kenyan people (…) It will enable local people to 
access content that enriches their cultural and spiritual 

awareness»
(Vice minister of the Publicity Department , Sun Zhijun)

14/09/2022 Chinese media in Africa

38



StarTimes’ 10,000 villages “purpose”

«We hope to use our satellite TV service, which has 100 
percent coverage in Rwanda, to showcase and promote 

Sino-Rwandese cultural exchange»

(CEO of Star Africa media, Jess Jing)
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Technology

… on how digital technologies, from mobile 
to communication to surveillance, are added 
to China’s global media mix.
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BRI and Digital Silk Road
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Source: https://www.bloomberg.com/news/features/2019-01-10/china-s-digital-silk-road-is-looking-more-like-an-iron-curtain

https://www.bloomberg.com/news/features/2019-01-10/china-s-digital-silk-road-is-looking-more-like-an-iron-curtain


COVID-19 and social media

14/09/2022 Chinese media in Africa

44



Chinese Diplomats on Twitter
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Chinese media on social media
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Twitter Facebook
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New China Xinhua

BBC Africa

Reuters Africa

CCTV-News

CNN Africa
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Sounding the alarm
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Widening the reach

14/09/2022 Chinese media in Africa

48



It gets political
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Counter narrative

14/09/2022 Chinese media in Africa

50



Takeaways



Final Ideas

1. Beijing’s plan is very long term, with generous 
funding and no rush to achieve immediate goals
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Final Ideas

2. While there is a clear united effort by many different 
actors involved in influence operations (part of CCP’s 
United Front efforts), Beijing has long lacked a 
consistent “grand strategy”. This is changing.
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Final Ideas

3. Under Xi Jinping, there’s been a change in approaches 
(less pragmatic, more ideological), which has led to 
more global pushback than under Hu Jintao.
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Final Ideas

4. There is strong competition for attention, and 
influence on the news media agenda on the continent. 
This involves authoritarian regimes (Iran, Russia, 
China), as well as liberal democracies (France, 
Germany, UK).
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Final Ideas

5. A series of systemic asymmetries characterize Africa-
China-Africa media relations that affect flows of 
content, capital and norms; regulatory frameworks 
and creative agency.
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Questions?


