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The Arrival  Return of New Old Players
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Source: Madrid-Morales (2021)

https://www.kas.de/documents/285576/0/How+China%2C+Turkey+and+Russia+influence+media+in+Africa.pdf/6594fc3e-f240-6aea-342d-92c8f90dbf43
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China Media Group (CMG) Commercial at Addis Ababa Airport
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CONTRAFLOWSDOMINANT FLOWS

Media flows and contra-flows (Thussu, 2007)
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GLOBAL

Hollywood

MTV

CNN

Discovery

BBC

Google

CNBC

Wall Street Journal

Japanese animation

TRANSNATIONAL
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Al-Jazeera

Telenovelas

TV5 Monde

Telesur

CGTN

RTTV

M-Net

Korean films

GEO-CULTURAL

Phoenix

Zee TV

TRT International

Al-Hayat

Baidu.com

MBC

NHK World TV

Islamonline.net

Roj TV



DOMINANT FLOWS

CONTRAFLOWS

Layered media flows and contra-flows
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GLOBAL TRANSNATIONAL GEO-CULTURAL

FLOWS OF CAPITAL

FLOWS OF CONTENT

FLOWS OF VALUES



Successful State-sponsored news contraflow(s)?
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Successful State-backed non-news contraflow(s)?
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Are Chinese media successful contraflow(s)?
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How do we measure 
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(contra)flows?



ÁText reuse

ÁTopic modeling

ÁSocial media analysis

ÁObservation

ÁEthnographies

ÁTV programming analysis

Methodological toolbox for global media scholars
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ÁAudience surveys

ÁTV programming analysis

ÁExperiments



Issues

ÁCan we study audiences and content studies together?

ÁCan we truly triangulate these different types of data?
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engage with Chinese content became a 

project on technological failure

Watching TV



Project Overview
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The evolution of a project
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Kajiado county, Stage 1 West Pokot county, Stage 2



The scope the project
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30+ households/village Two shared spaces/village



Technological failure
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Unexpected outcomes
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Plurality of choices
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Expectations vs. reality
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Expectations vs. reality
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COM4DEV All Over
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Pay TV is expensive
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What about those who do watch?
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