
 Based on 36 interviews, this arti-
cle shows how civil society coali-
tions that monitor harms, educate 
voters, and pressure platforms and 
regulators, effectively stand in for 
weak formal governance around 
electoral information integrity.

 Key takeaways: (1) civil society 
coalitions act as de facto governance infrastructures in 
weak regulatory environments; (2) effective interven-
tions combine fact-checking, media literacy, and plat-
form engagement; and, (3) sustained, locally adapted 
strategies are key, especially beyond election cycles.
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Countering Electoral Disinformation
 Survey data from N = 4,600 
online news users in show that 
support for Russian- and Chinese--
favoured strategic disinformation 
narratives is driven less by direct 
media exposure than by broader 
geopolitical worldviews and an-
ti-US sentiment.

 Key takeaways: (1) support for foreign-backed narra-
tives varies by country, reflecting local political and his-
torical contexts; (2) limited evidence that news consump-
tion alone explains adoption of these narratives, and (3) 
public opinion is shaped by interaction of global geopoli-
tics and domestic factors
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Geopolitics of Disinformation

 Drawing on 91 interviews with 
media professionals and social 
media users, this study uncovers a 
gap between expert views of pas-
sive, gullible audiences and audi-
encesʼ own diverse strategies for ig-
noring, questioning, and verifying 
everyday misinformation.

 Key takeaways: (1) media professionals link misinfor-
mation to news, while audiences emphasise “everyday 
misinformation”; (2) audiences report high perceived 
agency, but this is unevenly exercised in practice; and, (3) 
limited engagement with fact-checking suggests discon-
nect between interventions and user behaviour
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Disinformation Audiences
 This study uses 24 focus groups 
data to show how multilayered 
digital inequalities around access 
and skills shape, but do not fully 
determine, how younger/older and 
rural/urban media users encounter 
and engage with misinformation.

 Key takeaways: (1) exposure to misinformation is not 
limited to “low literacy” users; (2) age and rural/urban di-
vides shape experiences, but inequalities are multi-lay-
ered, not binary; and, (3) older users are often perceived 
as vulnerable, yet evidence shows active and critical en-
gagement.
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Disinformation and Digital Inequalities

This poster presents findings from four collaborative research projects examining how mis/disinformation is experi-
enced, understood and countered across Sub-Saharan Africa. Working with research teams spanning twelve coun-

tries, hese studies combine surveys, focus groups, and in-depth interviews to examine how audiences, media profes-
sionals, civil society organisations, and policymakers encounter and respond to false and misleading information.
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